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SEO Guide: 
For the construction 
industry in Cambridge.
8 steps for any business, from builders 
to architects, to rank higher on Google.
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Before we begin… 

In this guide, we run through 8 steps to help 
any business related to the construction 
industry, based in Cambridgeshire, to rank 
higher on Google and get more traffic.

This same process helped us give a 
London-based design and build company a 
200% increase in website traffic - 
from 140 to 3,000 sessions a month.

You can watch a video on our step by step 
process for that client (click play), or read 
through in detail on the following pages.

Enjoy!

Steve White - Director
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https://youtu.be/ABMQvpQIZrg
https://youtu.be/ABMQvpQIZrg
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First up, what even is SEO?! Let’s take a 
deeper look at Search Engine Optimisation.
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00. An intro’ 
to SEO
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What is SEO?

Search Engine Optimisation (SEO) 
involves moving your website up 
search engine ranking positions. You 
don’t directly pay Google to be there – 
that’s PPC (Pay Per Click).

In SEO, you naturally move up the 
rankings with certain techniques. 
That’s why it is often referred to as 
organic or natural search.
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PPC

SEO

https://spaced.digital/seo/
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Do construction 
companies need SEO?

Not all companies need SEO. If you need an instant 
source of website traffic, or you have other sources of 
traffic (like a good Instagram page) or strong customer 
referrals, SEO may not be needed.

But if you want more website traffic, companies in the 
construction sector can get this by improving their SEO.

By ranking at the top of the search engines, like Google 
or Bing, SEO helps more potential leads find your 
company online.

Even if you have a stream of referrals, or your customers 
find out about you via word-of-mouth, SEO helps to add 
to that stream of leads. Ensuring you have a steady 
stream of business each month.
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How does Google 
rank websites?
Google takes into account over 200 ranking 
factors when deciding how high up the rankings 
your website should appear.

In any industry, these 200+ ranking factors can 
be broadly split into 3 pillars.

Your SEO needs to target all 3 of these pillars to 
help improve your ranking positions. Which we 
will cover in the next sections.
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Pillar 3: Technical SEO

Ensure Google and users can find and 
read your website.

Pillar 1: On-site SEO

Content on your site with keywords in 
the right place.

Pillar 2: Off-site SEO

Grow your website’s authority.
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The main goal here is to put keywords 
in the right place on your website, 
and to ensure you have relevant 
content that is useful for potential 
customers.

01. Pillar one:
On-site SEO

1. On-site SEO
2. Off-site SEO
3. Technical SEO
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Step 1:

Create a keyword list
One of the first things you should do is find keywords relating to your 
services you offer.

These keywords will become pages on your website and be used in 
various places to help customers find your services.

You need to ask yourself… are you a design and build company, a 
construction firm, or an architecture firm? Do you work with 
residential clients, commercial, or both?

And not only this, what services do you want to focus on? If you only 
want to attract customers searching for house renovations or 
kitchen extensions, then just note these down.

These questions will help you figure out what kind of keywords you’d 
want to target.

Once you have a list of services relating to your business, you can 
then use SEO tools to build on this list and find the search volumes.

On-Site SEO: Step 1 - Create a keyword list

Example keyword list

architects cambridge

building company near me

cambridge loft conversions

builders cambridge

ely architects

building contractors cambridge

builders huntingdon

builders ely

bathroom renovation cambridge

builders cambridgeshire

house extension cambridge

residential architects cambridge

design and build cambridge

kitchen renovation cambridge
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Step 1:

Keyword 
research tools
Now you have your list of services, you can use a variety of tools to see 
which keywords get the most search volume.

Ubersuggest can help you find relevant keywords relating to your 
business as well as showing you the average monthly search volume. 
This can help your prioritise your SEO-workload as you might want to 
only focus on high search volume services.

In the example below, you may use the wording “design and build 
contractors” over “design and build company” because it gets more 
searches.

Answer the Public is another great tool if you’re looking for content 
ideas. Add a keyword and you will see lots of questions people are 
asking on Google, relating to that service. You can include these as 
sections on your website or in your FAQs.

And then there are a whole host of paid SEO tools that will give you 
more in-depth data. Such as SEMrush, Ahrefs, and keyword.io

On-Site SEO: Step 1 - Create a keyword list

Keyword Avg. Monthly 
Search Volume

architects cambridge 2,400

building company near me 1,400

cambridge loft conversions 300

builders cambridge 300

ely architects 170

loft conversions cambridge 90

building contractors cambridge 90

builders huntingdon 70

builders ely 70

construction companies cambridge 70

bathroom renovation cambridge 70

builders cambridgeshire 70

house extension cambridge 60

residential architects cambridge 50

design and build cambridge 50

kitchen renovation cambridge 20

https://neilpatel.com/ubersuggest/
https://answerthepublic.com/
https://www.semrush.com/
https://ahrefs.com/
https://keywordtool.io/
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Step 2:

Content creation
Once you have a list of keywords and search volumes relating to 
your business, you can then create new pages for your website.

You need to make sure the content you add to these pages is 
unique and explains your process. As tempting as it is to copy 
another website’s content, Google doesn’t like this one bit.

Every service you offer should have its own page. For example, 
“design and build”, “house extensions”, “loft conversions” and 
“basement conversions” would all have their own pages. And not 
only this, do you offer your services in St Neots, Huntington, Bury 
St Edmunds? These areas will all need their own page.

Google likes to rank a unique page that is dedicated to a user’s 
search. So if you have a page on “house renovations” and a user 
searches for this, then Google would show this as a result.

But be careful with this, don’t go overboard and create too many 
pages for sub-services. You don’t want to create a page for 
“dormer loft conversions” and “mansard loft conversions”, as well 
as a “loft conversion” page. Just one page about “loft conversions” 
would work best.

On-Site SEO: Step 2 - Content creation: write unique pages
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Step 2:

Area pages
One the previous page, we spoke about service 
pages - targeting keywords such as “design and 
build”, “conservation architect” and so on. But you 
should also create pages for the areas or locations 
you operate in.

On the right, we can see these 3 areas in 
Cambridgeshire with a good search volume. When 
you search for each of these keywords, different 
results come up. For example, in order to rank for 
the keyword “builders ely” - you need an Ely page 
on your website.

But what pages should you create? Good question. 
The area needs to have a good number of searches 
each month, and you must operate in that area. 
Don’t go targeting “builders wales” if you don’t 
want operate in that area.

On-Site SEO: Step 2 - Content creation: write unique pages

Keyword Avg. Monthly 
Search Volume

builders cambridge 300

builders huntingdon 70

builders ely 70
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Step 3:

On-page 
optimisations
Now you’ve created different pages for your 
services, you will need to optimise elements on 
those pages to help Google find it.

You may have heard of title tags, meta descriptions, 
URLs, and alt tags. These are all elements that you 
can optimise to help Google understand what your 
page is about.

One of the most important is the title tag and you 
need to make sure it’s descriptive and relates to 
your service and where you operate. If you build 
loft conversions in Cambridge, your title tag might 
be “Loft Conversion Specialists in Cambridge”

You can use a tool like SERPsim to see how your 
page will appear in the results.

On-Site SEO: Step 3 - On-page optimisations

URL Title tag
Meta 

description

https://serpsim.com/
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You can view off-site SEO as building 
your company’s reputation online 
…and Google’s the judge!

The main goal is to increase the total 
number of websites that talk about 
and link to you.

02. Pillar two:
Off-site SEO

1. On-site SEO
2. Off-site SEO
3. Technical SEO
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Off-Site SEO: Step 4 - Link building

Step 4:

Link building
We’ve all heard of backlinks. Usually from an univitied 
email into our inbox asking if we want to buy backlinks 
to “boost our SEO”! And we highly suggest avoiding 
low-quality link building services.

It’s true that backlinks can really help a website rank 
better in Google.

But only if they are from high-quality websites, 
relevant to your industry - do not buy links from people 
on websites like Fiverr.

A lot of these low-quality link building companies will 
direct links to your website that could have a negative 
effect. Or worse, get your site penalised.

Next, we outline some easy ways for you to gain links…
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Off-Site SEO: Step 4 - Link building

Directories will list your website and it can help to 
show Google that you are a company with a real 
address, a great foundation for any website.

Just make sure you use the same Name, Address, 
and Phone number (NAP) across all of the 
directories you submit to. This is so you don’t 
confuse Google with different addresses.

You have national directories like Yell, bt.com, 
and b2blistings.com. And then you have 
industry-relevant directories like Home Building, 
constructionenquirer.com, and 
construction.co.uk. And then local directories, like 
the Cambridgeshire Chambers of Commerce.

Don’t go overboard and only submit your website 
to relevant directories.

Step 4:

Link building:
Directories

https://yell.com/
https://bt.com/
https://b2blistings.org/
https://homebuilding.co.uk/
https://constructionenquirer.com/
https://construction.co.uk/
https://www.cambridgeshirechamber.co.uk/
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Off-Site SEO: Step 4 - Link building

Do you have relationships with suppliers, such 
as building material providers or architects? 
Then you may be able to use this relationship 
to get a link to your website.

You can try speaking to people in your industry 
that you work with regularly. Do they endorse 
your work? Great, they could feature your 
project on their site showing what you’ve built 
with their materials.

You could even do a joint case study with a 
partner that you work with those showcase 
your work on their site.

Sit down and have a think, you may be able to 
gain some links from some existing 
relationships.

Step 4:

Link building:
Current relationships
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Off-Site SEO: Step 4 - Link building

This is a great way to build links back 
to your website. You write a blog post 
that goes on an industry publication or 
website, and then you link to a 
relevant page on your website within 
that blog post.

Another great way to build links is to 
submit your projects and case studies 
to websites that accept them.

This helps to signal to Google that 
you’re active in your industry and that 
you have a good reputation. All of this 
helps to provide signals that will help 
your pages rank higher.

Step 4:

Link building:
Guest posting
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Off-Site SEO: Step 5 - Local SEO

Step 5:

Local SEO
Because a lot of work in the construction industry is 
done locally, it means local SEO plays an important role. 
Customers want to find a company that’s near to them 
so Google will often show a “map pack” to customers.

To appear in the map pack, you need to set up a Google 
My Business (GMB) page. GMB is a free service from 
Google which allows you to list your company, outlining 
what you do and what time you’re open.

You can choose what type of company you are from the 
list (e.g. “building materials supplier”, “construction 
company”, “custom home builder” and so on…)

This allows you to appear on Google Maps for related 
searches and it also allows you to take reviews for your 
business. Which will help to signal to Google you’re a 
real business.

https://www.google.com/business/
https://www.google.com/business/


20
sp

ac
ed

.d
ig

ita
l

Off-Site SEO: Step 6 - Online reviews

Step 6:

Online reviews

Getting reviews from your customers will help to 
improve your Google My Business page. This will let you 
rank higher in the Map Pack and attract new 
customers.

But not only that, 90% of people read online reviews 
before visiting a business. Which means they are 
essential to customers when evaluating you and the 
competition.

Direct customers (even ones from a couple of months 
ago) to your Google My Business page to leave a review. 
This will help to provide social proof.

And if a customer has already left a bad review, don’t 
worry. Respond to the criticism and show that you’ve 
learnt from this. Customers will appreciate this.

https://www.invespcro.com/blog/the-importance-of-online-customer-reviews-infographic/
https://www.invespcro.com/blog/the-importance-of-online-customer-reviews-infographic/
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Many construction firms don’t have 
large websites, which means they 
don’t need to worry about technical 
SEO (as much). But there are some 
key problems most websites face.

03. Pillar three:
Technical SEO

1. On-site SEO
2. Off-site SEO
3. Technical SEO
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Technical SEO: Step 7 - Mobile-friendly (responsive)

Step 7:

Mobile-friendly
With smartphone use on the rise and Google mobile 
searches, you need to ensure your website is ‘responsive’. 
This means it can be used on any device including mobile, 
desktop, and tablet.

Not only this, Google has moved to a mobile-first index.

This means they rank your website based on the mobile 
view, not the desktop like they used to.

So if your mobile homepage has information about the 
construction services you offer, but your desktop doesn’t, 
you will find it hard to rank well.

The easiest way to check this is to pull out your 
smartphone and look at your website. Does it have all of the 
relevant content on there? If you do, then you’re okay.

You can also uses Google’s Mobile-Friendly Test.

https://www.tigermobiles.com/blog/mobile-phone-usage-statistics/
https://developers.google.com/search/mobile-sites/mobile-first-indexing
https://search.google.com/test/mobile-friendly
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Technical SEO: Step 8 - Website load speed

Step 8:

Website load speed:
Overview

Google doesn’t usually announce ranking factors. But 
on one rare occasion, they stated that page speed was 
a ranking factor. 

So, how fast should my page be…

There isn’t really an exact speed you should aim for. It’s 
essentially, the faster the better. And quicker than your 
competition!

Google has released data on how a slow web page 
increases bounce rates. In short, customers go 
elsewhere when a page is slow!

Enter a keyword into Google that you want to rank for 
e.g. “construction companies cambridge”. Then take 
the top 5 websites ranking for this term and run them 
through Google’s speed tool. You want to be quicker 
than all of these websites.

https://googlewebmastercentral.blogspot.com/2010/04/using-site-speed-in-web-search-ranking.html
https://googlewebmastercentral.blogspot.com/2010/04/using-site-speed-in-web-search-ranking.html
https://www.thinkwithgoogle.com/marketing-strategies/app-and-mobile/page-load-time-statistics/
https://www.thinkwithgoogle.com/marketing-resources/data-measurement/mobile-page-speed-new-industry-benchmarks/
https://www.thinkwithgoogle.com/marketing-resources/data-measurement/mobile-page-speed-new-industry-benchmarks/
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Technical SEO: Step 8 - Website load speed

Step 8:

Website load speed:
Testing

You can test your website with a tool 
such as Google PageSpeed Insights. 
This will let you see how well it 
performs on a scale of 0 to 100.

If you want a more detailed breakdown 
of what’s slowing down your website, 
you can use a tool like WebPageTest. 
This allows you to see how long each 
image takes to load, and other 
resources on your website.

https://developers.google.com/speed/pagespeed/insights/
https://www.webpagetest.org/https://www.webpagetest.org/
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By focusing on these 3 pillars, you 
can improve your website’s SEO.

These steps don’t need to be done 
in order, but you should be doing 
all of the steps at some point. 

Not only will they help to improve 
the user experience of your site, 
they will help to increase traffic.

If you have any questions about 
these steps, please get in contact 
with the info on the last page.

Introduction
 

01. On-site SEO: Keyword list
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03. On-site SEO: On-page optimisations
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About us

Here’s a few things to help you get to 
know us better…

04.
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After hitting it off at a web design agency in King’s 
Cross, Adam and Steve founded Spaced. Having 
worked on some large scale digital projects for 
household names -- Birkenstock, Apple, and 
General Mills -- we decided to take those years of 
experience and create our own offering.

Launching in Brixton, the Spaced team are a close-knit group 
and this is our competitive edge. It helps support our technical 
know-how and passion for building and promoting websites.

We get out of bed in the morning because we want to be the best 
at all things digital. Our team is hungry to learn about the latest 
technology, and how we can implement this for clients.

We care about our client’s business and we care about your 
success. We want to create work that we can all be proud of.

And in 2021, Spaced have set up a satellite office in Cambridge.

Our story
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Web design
Bringing your brand to life 
through optimised designs.

Strategy
Who are your target customers 
and how do they shop?

Web development
Standards compliant code that 
works on all devices.

SEO
Helping your website appear 
higher on Google.

From strategy creation through to online marketing, 
our aim is to improve your user’s experience and 
increase your store’s revenue.

Our areas 
of expertise



29
sp

ac
ed

.d
ig

ita
l

Case studies

Here are some successful missions 
we’ve completed for our clients.

From large scale eCommerce websites through to local 
businesses. We’ve helped our clients improve organic 
traffic and increase revenue.

05.
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houseUP is a design and build company 
based in London, offering services to a variety 
of residential and commercial clients. 

After new pages were created by our team 
and links were being built to them, we’ve 
seen an amazing increase in all metrics. 
Increased organic traffic, ranking positions, 
search engine impressions, and also leads!

Increase in 
organic traffic994% Increase in 

Domain Authority+20

houseUP
Construction company
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Hanson had some major technical issues 
with their website and no content to 
target service level keywords. Our aim was 
to fix the issues by carrying out an SEO 
audit, and after some keyword research 
and content creation we managed to see 
some amazing results.

Hanson
Concrete supplier

Increase in 
leads

Increase in 
organic traffic83% 105%
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We’ve worked closely 
with top companies 
delivering results 
we’re all proud of.

From small businesses to large household names, 
we enjoy working with clients who are passionate 
about their business.
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“Spaced made 
sure our brand 
looks fantastic 
across all touch 
points. Amazing 
work and a big 
thanks to all of 
the team.”

Sam Pascoe, Executive Director at Poppins

Poppins is a branding agency based in London that 
builds products for a range of clients.
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Thank you for your time.
If you have any questions, 
please reach out to me.

Office 
01223 782 989

Mobile 
07970 115 087

Email 
stephen@spaced.digital


